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A Monthly Publication of
The Users’ Group Network

This Month

March 1
Al & Ed’s

Having seen all the technology that
has been added to new cars at CES, I
decided it’s time to have another visit
with John Haynes from Al & Ed’s
Autosound. You might remember the
interesting information brought to us
two years ago when we learned about
“Forward Collision Warning” and
“Lane Departure Warning” which I
now see advertised in some of the car
commercials on TV. We also saw some
other products of which we were un-
aware.

What is coming down the pike now?
You’ll have to come to hear about

(See Meetings, page 4)
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More Meetings

(From Meetings, page 1)

them and I know you’ll enjoy the presentation whether you are in
the market to purchase them or not. The idea is to be informed!

March 8 CRESCENTANy'VALLEY
The Crescenta Valley WEEKLY
Weekly Story

There are plenty of old movies showing reporters working away at
typewriters, many with two fingers, creating clackity-clack back-
ground noise. Not so terribly long ago, the background noise all
but disappeared as the reporters learned to use those new fangled
keyboards connected to computers. Pictures got better but we
found more mistakes in the writing as proof readers disappeared.
The Internet was blamed for falling subscriptions and small news-
papers, especially local newspapers, started disappearing.

That was the case in my home town, La Crescenta, when the Los
Angeles Times took over our local paper, first changed the name,
then decided home delivery was not cost effective so began to
make it a section of the Los Angeles Times itself. That meant in
order to get our local news, one had to subscribe to the 77mes.

Robin Goldsworthy, a former employee of the above-mentioned
newspapers, decided it was not acceptable for our community to
not have a newspaper to call our own. It was about a year and a
half ago when, with her own money and using her dining room
table and computer, she got some friends together and founded
the Crescenta Valley Weekly.

Without computers, this would not have been possible and with
them, still a huge undertaking. Robin Goldsworthy, Crescenta Val-
ley Weekly's editor and publisher, will be here to tell us how she
not only managed to fill the void but now produces a first class
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weekly newspaper with home delivery. She plans to show us how
the pages are put together and will have her tech guy along who
drives all tech-related ideas forward and has introduced new tech-
nologies to the print and online versions of the paper.

[ know you aren’t interested in what goes on in La Crescenta, but I
think you’ll be fascinated with this presentation. Do come hear
this success story.

March 15
Hasta la Vista, Baby!

We’re going to be welcoming Bruce

Aronson back with his new presenta-
tion. He says, “Vista has been termi-
nated, but is Windows 7 any better?”

We've heard a lot and seen a lot regard-

ing Windows 7 and many of us are using it. But you don’t want to
miss Bruce’s take on the subject. This won’t be like anything
you’ve heard before!

You will remember the outstanding presentations Bruce has given
us in the past on Time Management and the De/ Gato method he
developed to create better presentations with PowerPoint. If you
heard those, you won’t want to miss this. And if you didn’t, well,
you’d just better come.

March 22
Tech Talk

There are so many advances going on in the
tech field; it’s very hard to keep up. But with these meetings we’ll
try to bring some to your attention - those that might be of the
most interest. We’'ll especially try to feature some for which no
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representative is available to attend our meetings. 'm afraid I can’t
give you any details because it’s such a changing situation. How-
ever, | know there will be something to pique your curiosity and
make you want to learn more.

March 29

|
Kingston Technology ﬁ K’.]!!I.S,m |

Louis Kaneshiro, Senior Technology Manager of Kingston Tech-
nology, will be with us for this meeting. Founded in 1987 with a
single product offering, Kingston now offers more than 2,000
memory products that support nearly every device that uses mem-
ory; from computers, servers and printers to MP3 players, digital
cameras and mobile phones. I think Kingston is a familiar name
to most of our TUGNET members since many of us use their
memory in our computers and I'll bet a few of you own their Data
Traveler USB flash drives. You should also be aware that they make
Secure DataTraveler Drives which you would want if you carry im-
portant data around with you.

Tonight Louis will be focusing on Solid-State drives which I know
is a topic of great interest to you all. With the increasing need to
stay connected, Kingston offers a new line of Solid-State drives to
improve your computer’s performance. Flash technology makes
SSDNow drives faster, more durable and reliable than standard
mechanical hard disk drives.

The large number of computer lovers who are looking to upgrade
their present system but not sure where to turn will be glad to find
out all about the new, larger capacity SSDs, now available at a very
competitive price and come with superior performance. Do come
hear all Louis has to tell us about these great products.

B800

If you read a lot of books, you are considered well-read. But if’
you watch a lot of TV, you’re not considered well-viewed.
— Lily Tomlin
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What You Can
Bring to the
Meetings

+ Recyclables:
Cell Phones
Ink Jet Cartridges

Toner Cartridges

Drink Cans & Bottles

Your checkbook

to renew your membership if
the label on the back page of
this newsletter shows your
expiration date is near. Why
don’t you check it now?

+  Your smiling face!

\J1/

Welcome!

Renewing Members

Jerry Eisen
Sally Hewitt (NL)
Ed Hibner
David Hirschfield
Shirley Morano
Frances Petterson
Dave Petterson
Rex Quinn
Mark Schlenker

Bumper Snickers

You have the right to remain silent. Anything you say will be
misquoted, then used against you.

[ started out with nothing, and I still have most of it.

A day without sunshine is like, well, night.

A fine is a tax for doing wrong. A tax is a fine for doing well.
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Special Interest Groups
Specializing in the unique interests
of our members
Novices and experts are welcome

Real Estate and

Investment
First Monday
@ 7:00 p.m.

The What, Where, and How of
Financial Investments.

Ed Jameson
ejameson(@verizon.net

Basic Computing
First Thursday
@ 7:00 p.m.

This is designed to help novices
get up to speed. If you have a
question as to how to do some-
thing, here is where you can get
an answer.

Media Meets
With Basic Computing

Questions regarding recording
music and video are discussed.

Bill Susel
runchummey(@gmail.com

Imaging
Second Thursday
@ 7:00 p.m.

If there is a project anyone has in
mind, bring it in and we’ll try to
work on it as well.

Susie Phelps
sidecarsusie(@earthlink.net

Web Design
Third Thursday
@ 7:00 p.m.

Those attending will learn about
adding new features to the web
sites they have created.

David Wendt
davedt@juno.com

The Above Listed SIGS
are held at
Nancy Cook’s home.
818-349-1542
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Linux
Third Wednesday
@ 6:30 p.m.

Join the throng to see if you are
interested in adding Kubuntu to
your partitioned system, ask
questions and get good answers
from an expert.

Attendees at Linux Kubuntu SIG
explore the vast 23,000 file col-
lection for new and useful items

Bill Tracy
tracium(@sbcelobal.net
818-618-8741

Check with SIG leaders
to confirm SIG meeting
locations

Easier Living
Second Saturday
@ 2:00 p.m.

Meetings Temporarily
Suspended —
Watch for Next Meeting
Announcement

Ideas for Healthy, Vibrant,
Easier Living after Age 25

How to’s in cleaning
everything
What to ask your doctor
before surgery
What vitamins, etc., are better

Fun Stuff:
What to use for this, that and
the other thing

Meets at Nancy’s Cook’s home

Doris Richards
dorisrichards@dslextreme.com

=

ay’s Computer S|
Q 'l] g{,onest and giable servg:‘l@lp

13438 Sayre St.
Sylmar, CA 91342

\
@ 818-362-8015

O

Discount to TUGNET members
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Marian’s
Memos

MARIANG MEMOS MARIANG MEMOS MARIANG MEMOS

YARD SALE

Hope you have April 8-9-10 noted on your calendar for our Spring
Yard Sale. For a week prior to those dates, help 1s desperately
needed for sorting, pricing, etc., of the mountain of donations
which will be moved to Nancy’s home. There’s lots of preparation
required before the sale actually begins and help is very badly
needed for this time period.

I’m not going to reiterate the importance of the success of these
sales because I think you are well aware of this need. And I think
you’ve seen the list of volunteers at past yard sales - maybe you
were even a bit surprised at the number of names on the list.
Those and more are actually needed. Everyone needs to be in-
volved in some way - yes, it is quite a lot of work but there is
plenty of fun as well. Just ask Nancy!

REFURBISHING PROGRAM

By now you have probably heard of the great amount of e-waste
that was picked up from the Canoga facility by Komputers 4 R
Kids. Now there is plenty of space to work on the new systems that
are coming in. Chris Castillo is a much happier camper!

Chris is putting in a lot of time keeping the facility open for vol-
unteers coming to get systems up and running. We are looking
forward to new avenues for donating these computers so that they
can be used by deserving individuals.

We are also looking for a way to financially support an Internet
connection there. The expense is expected to be less than $15 per
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month, so if anyone has an idea of how this can be maintained,
please let me know. You are aware that our treasurer keeps an eagle
eye on our balance sheet. I do want to remind you that Kiwanis is
paying "2 of the utility bills which is a huge help. But we need an-
other income source for the Internet.

CELL PHONES

Are you planning to, or have you, upgraded your cell phone? Please

remember that we look for these to be donated to TUGNET so that

we can gain some needed funds by sending them to an organization

that gives new life to old phones. Phones are given new life through

refurbishing, where they get new faceplates, LCD's, batteries or what-
ever is needed. If this is not possible, they are recycled in an environ-
mentally sound manner.

Please bring them in, even if they are damaged or otherwise not
working. Also, if you have an old camera you no longer use, we can
send those in as well.

Thanks for supporting TUGNET in these ways. The cans and bottles
that are brought in are a huge help and we look forward to receiving
many more ink and toner cartridges. These are going toward getting
much better door prizes for our meetings.

Thanks to all of you who are helping in these ways!

UPCOMING MEETINGS

When you look at our program schedule for this month, perhaps
you’ll notice quite a variety of topics. I hope you will support these
meetings with your attendance since all the presenters are giving up
their personal time to share their information with you.

If there is something you’d like to have included in our future
schedule, please let me know and T'll see what I can do.

[ know sometimes it’s tempting to stay home on a Tuesday evening
(for me, too) but think about those who have worked to provide a
meeting and maybe you can change your mind—and come!
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Highlights of
Recent Meetings

Software Only You Can Use
(February 1)
-~ .
Mr. Roger Radcliffe was our pre- R
senter this evening. He began by - 4 § \
A
|

explaining that passwords have
been around a long time. Most of
us weren’t concerned much about
passwords until computers and the
Internet became part of our lives.
Now we are asked for passwords,
maybe from the time we log on.
I'll bet everyone reading this has at
least one password to remember.

2

As we get involved with various Internet sites, banking online, etc.,
more passwords are required and how well we create them becomes
more important. Common passwords are 12345 or 54321 and are
examples of very little value. Also, using your name, address num-
ber, and things that are well known, such as pet’s names, are also
not advised.

[t is easy, when on a site, to think of something that one is sure no
one else will ever think of. The question arises - will you remember
it a month from now? Following the advice of combining letters
with numbers, characters and capitals, very good passwords can be
created but it becomes hard to remember which letters were capi-
talized, for example. This is where password management software
comes into the picture.

RoboForm is considered one of the best password generating and
managing programs. By remembering one password assigned to
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you, called a “Master Password,” it will generate a new password
for any site you visit and all you have to remember is the “Master”
since RoboForm keeps track of the others.

Another valuable part of RoboForm is called Safenote. This is a
place where you can store your ATM codes, software activation
codes, or any other private information. It, too, is controlled by
your “Master Password.” Since all this information is encrypted, it
is totally safe.

Thank you, Roger, for giving us some valuable information.

www.roboform.com

Tips and Tricks
(February 8)

Whenever one is working on
a project, it is so helpful to

know a shortcut or two to \
get it done easier and faster. | \
There are many of these in
our applications and Win-
dows 7 has many as well.

tips and tricks that we all
need to know. These she
believes are most useful:

Lock your computer: Windows logo key + L
Still logged on but are able to switch user accounts
WIN+L again and you are back where you started

Screen Resolutions: Right click on desktop / Personalize / Dis-
play / Change Display Settings

Keep lowering settings until you find a resolution that work for
you.
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Clear Type - same place

Add More Wallpaper:

Start / C:\Windows\Globalization\MCT

Find one you want to use
C:\Windows\Globalization\MCT\MCT-ZA\Theme

Double click on theme (ZA = South Africa; AU = Australia; CA =
Canada; GB = Great Britian)

Right click on Desktop / Personalize /

File Folder Details:

Menu Bar—Check Boxes by Doc/Photos—Single Click

Computer / ALT to show Menu Bar; Organize / Folder & Search
Options: Single Click - General

Always Show Menu Bar

Check Boxes - View

3 Ways to Customize

Caret pop-up

Right click on Task Bar / Properties / Customize
Control Panel / Notification

Shorten URLs: Tinyurl.com; Bitly.com; Goo.gl

New Way to Shut Down: Windows Key / Tab / Tab / Enter

Thank you, Judy. You always give us lots of information to take
home and try.

Komputers 4 R Kids
(February 15)

Komputers 4 R Kids is a State Licensed Collector of surplus elec-
tronics and, of course, a 501(c)(3) organization. They aim to teach
their volunteers how to maintain and repair computers. Their goal
has always been to aid children who need them as well as teach
them to use computers, making the best use of what the Internet
has to offer.
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Mr. James Watson was here
to tell us how his dream has
become a reality. They have
moved into larger quarters
for the second time and as a
result can furnish computers
to schools in their area, par-
ticularly the elementary
schools.

They, too, have to do a lot of
fund raising to meet de-
mands that come their way.
They make use of the Google * - i
Ads, getting a few cents for each click-through. He recommends
that we follow some of these opportunities to fund our refurbish-
ing program, such as a “Donate” button on our web site.

He told us the most important components of those working in a
refurbishing program are intelligence and perseverance. He claims
to have more of the latter!

Thank you for coming, James, and giving us a number of ideas on
which to follow through which will be helpful in our efforts.

www.K4RK.org

L.R.S. Update
(February 22)

Once again we were happy to welcome Mr. Ted Meyer for his an-
nual visit to TUGNET. This year we saw a new presentation he
developed for this meeting.

He admitted to liking graphs so the statistics were mainly shown
this way. He also reminded us that the IRS has three years to check
our return and perform an audit if something doesn’t look right.
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The time is extended to six years if income is understated and there
is no statute of limitations if there is fraud in the return. If it is
found there is tax due, they have ten years in which to collect.

We were reminded to E-File, in case there’s someone who hasn’t yet
converted to this system. He explained that more are now required
to E-File. He wondered how many in the audience had smart phones
and mentioned there is an IRS mobile app for i-phones or Androids.

In answer to a question, he listed the types of tax preparers:

Attorney

CPA

Enrolled Agent

Authorized IRS e-file Provider

Electronic Return Originator

Unenrolled Tax Preparer®

*Anyone can prepare a tax return for somebody. If payment

is received, in the near future competency testing will be required as
well as continuing education. There will be a Public Database-
Compliance Check where those qualifying will be listed.

California and Oregon are the only states currently requiring regis-
tration of tax preparers.

It is a great pleasure for
us to have Ted present a
not-so-pleasant subject as
income tax in an inter-
esting and humorous
way.

Thanks again, Ted.

We'll be looking forward
to seeing you again.

.

;f }
! ﬁl R

P

WWW.1r5.20V
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Door Prize Winners

February 1 J

Red Hat Soda Can Wrap: g0

Bill Tracy =

Scratch Out CD & DVD Repair: Ed Hibner

Collapsible “Frisbee:” Mel Ader
MailWasher Subscription: Bob Shattuck
Beringer White Zinfandel: Rex Quinn

Botanical Garden Reusable Bag: Bill Geist

February 8
Plain & Simple Windows 7- A.J. Camou
Verbatim 4GB USB Drive: Tom Vogel
Windows 7 for Dummies (Mini Edition): Ed Jameson
Collapsible “Frisbee:” Frances Randall
Cables To Go Luggage Tag: Chris Christopher
San Disk Reusable Bag: Sun Yi Cowdin

February 15
hottips All-in-One Charger: Anna Chung
Playing Cards: Conrad Lalicker
Mini FM Radio: Susie Phelps
Disney USA T-shirt: Kay Lalicker
Insight Light Bulb Squeeze Ball: Kathy Krogh
Canon Reusable Bag: Delia Chambers

February 22
Corel Home Office: Frances Randall
Smart Computing Issue: Dwight Randall
Novell Dinosaur: Bill Geist
D-Link Collapsible “Frisbee”: Nina Van Leeuwen
Notebook Locking Device: Mel Ader
Wavien Canvas Bag: Mary Jane Giesbret
E-file Pens: Glenn Stoddard, Conrad Lalicker, Kay Lalicker
and AJ. Camou
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Article

ISP Negotiations --
Speeds/Features/Software

Myths vs. Realities

By Gabe Goldberg
Slickdeals@gabegold.com

Trapped! It’s easy to feel that way when the relationship with your
ISP (Internet Service Provider) turns sour. Too often, people slav-
ishly accept whatever service they get, meekly pay bills, and don’t
comparison shop or even measure connection speeds. So they
don’t know whether they’re getting what they’re paying for, let
alone whether they can talk their way into something better.

Utility bills are so nasty and convoluted that it’s easy to ignore
them — especially when they’re auto-paid by credit card or bank
draft. But that lets companies bury changes in rates and terms of
service, hardly ever in consumers’ favor, deep in the small print. So
check bills and tiny-type messages every month and especially care-
fully after moving or changing services, since orders/options/fees
are too-frequently botched!

If service or bundle bills creep upward as they often do, call a few

times a year to ask about specials — sometimes they’re not adver-

tised. You may have to extend a contract to win a bargain, but if
) - .

you’d have stayed anyway, it’s a winning tradeoff.

Watch the market for changes in services, prices, and bundles.
When you see new features such as FiOS enhancements offered,
call and demand them. Emphasize that as a long-time customer
you should get the same deal as new subscribers! When considering
FiOS, remember that it depends on your electricity for operation.
Battery backup will carry it for a few hours but that may not be
adequate for telephone, alarm system, or health communication.
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FiOS is strongly marketed to include phone but it isn’t needed;
you can retain reliable copper phone service while using Internet
and cable via FiOS.

Focus on what matters. For most people, after a certain point, in-
creased Internet speed may not matter as much as other enhance-
ments such as more premium TV channels, online backup storage,
or a DVR. Aim requests to optimize your total package, not sim-
ply get connection speed bragging rights.

Especially when establishing Internet service, but even after-the-
fact, consider separating connectivity from email hosting to allow
ISP (s)hopping without having to change email address. Fully
sliced, Internet services may involve multiple fees: connectivity,
email/Web hosting, and domain registration. But the total won’t
necessarily exceed that of a services bundle, and splitting enhances
flexibility and negotiating clout, letting you tell your ISP that your
email address doesn’t tie you to them.

*  Even using your ISP’s email service

| doesn’t mean you’re trapped )
i by monthly bills |

Even using your ISP’s email service doesn’t mean you’re trapped
by monthly bills. Though AOL has offered free email service for
years, even allowing accessing it with standard email software and
some free Web email services, many people still feel obligated to
pay for it. That’s like feeling stranded on a stalled escalator when
you can just walk off.

Internet connection speeds are quoted in squishy terms, such as,
“Up to xxx megabits/second up and down.” Nobody complains
when actual speeds exceed the promised “up to” rating (as mine
routinely do!), but not enough people gripe when speeds are far
below claimed service quality.
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So test connection speed occasionally using websites like speed-
test.net and dslreports.com, keep records (or let test sites do that),
and politely ping your ISP if it falls short of what it advertises.

Check and cite reviews, BBB ratings, or blog posts indicating that
the ISP isn’t fulfilling promises. Compare notes with neighbors
and other customers elsewhere; if there’s a pattern of dissatisfac-
tion, don’t be snowed by customer support claiming that you’re
alone complaining. Investigate whether your city/county has an
agency handling Internet complaints and mention that you’ll con-
sult it for advice and action.

You’re a stronger negotiator if you know and cite available com-
petitive ISPs. If you’re a cable customer with FiOS available, tell
your ISP that you’re being courted by the other vendor and won-
der why you should remain. And WiMAX offerings <http://
en.wikipedia.org/wiki/Wimax> are proliferating, often adding a
third service choice competing with the traditional cozy ISP du-
opoly (cable and telco).

I If you’re not getting satisfaction I

: from first-level support, !
| escalate firmly but politely |

h u I u I u I u I u — u —_— u I u _.

Keep detailed notes on interactions with your ISP, noting date/
time and contact person. Always request ticket/incident numbers
for follow-up and proof of patterns. Log problems, outages, and
slowdowns for later reference even if you don’t report them all.

If you’re not getting satisfaction from first-level support, escalate
firmly but politely, emphasizing that you simply want to resolve
issues, but not taking problems personally or blaming anyone. On
a more positive note, request personal contact info from helpful
people. When available, it’s pleasant being able to contact them
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directly rather than having to go through usual screening or taking
pot luck with random staffers.

If a conversation feels rigidly scripted, try asking questions “off the
record” or “person-to-person” or “as one IT professional to an-
other” to try to get off-script and have an actual human conversa-
tion. It won’t always work but when it does, results can improve.

[
!Besides billing, speed, and reliability issues, .

Besides billing, speed, and reliability issues, technology itself is a
fruitful haggling area. Cellular companies are introducing MiFi
<http://en.wikipedia.org/wiki/MiFi>, a nifty gadget which uses cel-
lular broadband to create a small/local/personal wireless hotspot.
These are often offered under special promotions but you don’t
need these to play let’s-make-a-deal with a hungry ISP. A similar
technology allows tethering a computer to a cell phone, using it as a
modem. Some companies disable this or charge extra for it, but it’s
worth asking (demanding?) for it as a service plan addition.

If you’ve had a connection for a while, you may not have the cur-
rent generation of modem (and router, if it’s all one unit). Compa-
nies sometimes provide this gear at no cost, so it can’t hurt to ask
for a free technology refresh — especially if speed or reliability aren’t
what they should be. Separate from replacing hardware, occasionally
ensure that you’re running current software versions in telecom
equipment by noting model numbers and visiting manufacturer
Web sites for upgrades.

Finally, for emergencies, unless you check — perhaps with a special
high-gain antenna - you never know what public hotspots or open
networks are within range.

This article appeared originally on the slickdeals.net Web site, <http://slickdeals.net/>. (c)
Gabriel Goldberg 2010. Permission is granted for reprinting and distribution by non-
profit organizations with text reproduced unchanged and this paragraph included. Please
email slickdeals@gabegold.com when you use it.
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Space, the Final Frontier

By Terry Currier

WINNERS (WINdows usgRS), CA
editor@windowsusers.org
www.windowsusers.org

We've all heard, or said it - my hard drive is so big I'll never run
out of room. I had two 250GB drives in my main computer setup
as RAID 0. I hated the RAID 0, but it came set up as that. It came
with Windows XPwith the promise of getting a Vista upgrade. |
received the Vista, but never put it on. Eventually I did put Win-
dows 7 on the computer using PC Mover. But, I was still not satis-
fied. If you take a lot of video with an HD video camera it can add
up to a lot of space used. With our eight-day vacation to Walt Dis-
ney World, I came back with 24GB of video and pictures. The
folder I kept all videos in was over 200GB and that did not in-
clude many that I put onto an external drive.

. .. my hard drive is so big I
. I’ll never run out of room. I

L e e e - =

I bought a 1.5TB drive at the computer swap meet several months
ago and finally got around to installing it. I backed up the com-
plete drive using Rebit to one drive, and made sure I backed up
the data twice. First, to one external drive I used the Seagate Man-
ager, to a second I copied the data directly to another external
drive. I put Windows 7 Ultimate on the new drive, and have been
adding programs slowly, making sure [ want them rather than just
putting everything back on. I even held up on installing my Adobe
Premiere/Photoshop Elements 7 tiguring 1 would purchase version
9 when it went on sale. I bought it at a Black Friday (online) sale
and got it two weeks later. Other software I put back on - VIPRE
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antivirus, Faststone graphics viewer, Total Recorder, Snagit, Cyber-
Link’s Power Director and my Microsoft Office 2003. 1 also up-
dated my Applian Programs which were well worth it.

As to my scanning old photos for restoring and backup - I just
finished the first of eight photo books of which most of them fit
onto a CD for backup. I am recording the last five of my VCR
tapes and will then edit them for putting onto DVDs. I figure I
should be done about 2013.

ClearCloud

From GF], the company that recently brought Sunbelt ( VIPRE,
Counterspy), ClearCloud is a free service that checks every website
address your computer tries to access, whether you're browsing the
internet, clicking a link in an email, or a program on your hard
drive trying to communicate with servers for information or up-
dates.

ClearCloud prevents you from being able to access known bad
websites, sites that will download malicious files to your computer.
Even better, ClearCloud prevents you from being able to access
malicious websites that you may not even know your computer is
trying to access — and it prevents potentially nasty programs from
“phoning home” and secretly communicating between your com-
puter and cybercriminals.

Many programs legitimately phone home to get software updates:
Microsoft Windows and Adobe Reader are two common programs
that will check for current updates. ClearCloud knows the websites
accessed by over a million safe programs and provides free passage
to these sites.

How does ClearCloud know which websites are malicious?
ClearCloud is part of the DNS network, and has access to every
URL in the world. When you type the URL in your browser and
click ‘Go’ or ‘Enter’ your browser sends the URL to ClearCloud.

(To Space, page 24)
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Tip
Booking Travel Online

From The Daily News

Tip Tip Tip Tip Tip Tip Tip Tip

A survey by J.D. Power and Associates looked at satisfac-
tion levels among travelers who book airline, hotel or
rental car reservations through one of the eight major
independent travel Web sites.

Out of a possible 1,000-point score:

Hotwire.com earned an average score of 824 from
those surveyed, followed by
Expedia.com and

Travelocity.com - tied with 813.

Priceline.com - 812 was a close third

Cheaptickets.com - 809

Travel.yahoo.com - 805
Orbitz.com - 801
Hotels.com - 788

(From Space, page 23)

ClearCloud looks it up in a table, checks it against the list of bad
web sites, and if it passes, sends back the numeric IP address so
your browser knows where to go to get the web page. All in milli-
seconds.

If ClearCloud discovers that it’s a bad URL, it sends the IP address
back to their web page and informs you about the malicious site.

B880
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6 Free Office Suites
That Are NOT Microsoft

by Aseem Kishore

Microsoft Office may be the most popular office productivity suite
currently on the market, but don’t expect this to last forever con-
sidering the slew of new, web-based, and open-source alternatives
coming every day. Recently, in only the last 2 to 3 years, not only
has the number of MS Office competitors grown significantly, but
also the quality of these products has increased immeasurably.

The best part about these new office alternatives is that they are
completely FREE and they work with Microsoft Office, so if you
or your company are locked into Office currently, you can inte-
grate open-source software into your systems slowly and carefully.
If you're a consumer, you can now create documents, spreadsheets,
and presentations on the fly, access them from anywhere, and open
them in MS Office for compatibility purposes.

Here’s a list of six of the most popular alternative office productiv-
ity suites out there today:

Online Office Software

1. Google Docs - This is probably the most heard of Office
competitor that most people already know about. Google Docs is
completely online and includes a web-based Word Processor,
Spreadsheet application, and a Presentation app.

2. Zoho - Zoho is probably the best online office productivity
suite with not only Word Processor, Spreadsheet and Presentation
apps, but also includes online Project Management, CRM solu-
tions, Web Conferencing, online Database with reports, online
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Planner, Group Chat, Wiki, and lots more. It also includes a plug-
in for MS Office so you can work both online or offline.

3. Thinkfree - Thinkfree claims to have the best integration
with Microsoft Office. Also, the interface for each app is very simi-
lar to MS Office including the toolbars, icons, and functions.
Thinkfree also has advanced collaboration features such that users
can share, edit, and contribute their ideas remotely.

Downloadable Office Software

4. StarOffice - StarOffice is from Sun Microsystems and has
recently been released under the Google Pack as a free download.
StarOffice runs on Windows, Linux, and Solaris systems. You’ll
have to download OpenOffice if you want it for the Mac.

5. IBM Lotus Symphony - /BM Lotus Symphony is a direct
competitor to the Microsoft Office suite because it is also a desk-
top application aimed at individuals and businesses. The suite con-
sists of Symphony Documents, Symphony Presentations, and Sym-
phony Spreadsheets. I wrote about it before, so if interested check
out my IBM Symphony review.

6. OpenOfﬁce - OpenOffice is a multi-platform ( Win, Mac,
Linux) and multi-lingual office suite which is compatible with all
major office suites (i.e. Microsoft Office). It includes Writer (word
processing), Impress (presentation), Math, Draw, Calc

(spreadsheet), and Base applications. IBM Lotus Symphony and
StarOffice are both based on the code from OpenOffice.

And if that’s not enough choices, Adobe is planning on releasing
its own online word editor called Buzzword. Plus, Yahoo may be
joining the crowd soon also with it’s recent purchase of Zimbra.
So if you’re still stuck on Office, be sure to check out all the new
alternatives as they will probably be the future of office productiv-
ity suites.

B880
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The Tip Corner

Compiled by Bill Sheff
Lehigh Valley Computer Group, PA
nsheff@aol.com

www.lvcg.org

Want To E-mail a Web Page?

Some sites, like PCWorld, have an e-mail icon at the bottom of
each news item, review, blog post, and the like, but not all sites do.
What’s more, when you click that icon, you have to know (and
type in) the address of the person you want to share it with. This
could be a hassle depending where your address book is located.
The most common solution is to just copy and paste the text into
the body of an e-mail, but that can result in a loss of formatting
and any artwork or video that might be included. Plus, it doesn’t
include the actual link, which is what most people want.

So, how do you share a Web page with someone? Simple: Click
once in your browser’s address bar to highlight the Web address
(this works in both Firefox and Internet Explorer), then press Ctrl-
C to copy that address to the Windows clipboard. Now create a
new e-mail message in whatever program or Web service you use,
then press Ctrl-V to paste the address into the body of the e-mail.
Simple as that!

Your Web browser makes this even easier. In Internet Explorer 8.
Click Page, then select Send Link by E-mail. In Firefox, select File,
Send Link.

How to Share a Link, Part 2

Okay, above we showed how to copy and paste from the browser’s
address bar, but how can we share links that are embedded in text
on a Web page. You know, the actual link that’s under the hyper-

linked text, not just the text itself. The long way would be to click
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that link (or open it in a new tab or window), then copy the URL
from the address bar. But that’s more work than necessary. To
copy a hyperlink, all you need is our good friend the right mouse
button. In Internet Explorer, simply right-click the link you want,
and then choose Copy Shortcut. In Firefox, you right-click the link
and then choose Copy Link Location. It’s the same deal for
Chrome, Opera, and Safari, though the ‘copy link’ wording might
be slightly different. Then head to your e-mail, word processor, or
wherever and press Ctrl-V to paste in the link. Presto: You get the
URL itself, not the hyperlinked text.

Force Programs to Run Maximized

In Internet Explorer and other programs, sometimes when you run
them they open in a small window. If you want them to run maxi-
mized, that’s in a window that fills the screen, there’s a simple
process for making any program start maximized:

1. Right-click the program’s shortcut, and then click ‘Properties.” If
you’re a Windows 7 user and the shortcut resides on your taskbar,
there’s an extra step. After you right-click the Taskbar icon, look
for the program name in the pop-up menu that appears, and then
right-click that. Then you’ll see the ‘Properties’ option, which you
can left- or right-click.

1. You’ll see the ‘Properties’ window with the Shortcut tab al
ready selected. Click the pull-down menu next to ‘Run’ and
choose ‘Maximized.’

2. Click ‘OK,’ and you’re done!

Just to clarify, the ‘program shortcut’ is the icon you click (or dou-
ble-click) to run the program in question. This icon might be on
your desktop, in the Start menu, or on the Windows taskbar.

Transfer files within your home Network

[t is convenient to be able to move files from one computer to an-
other. But sometimes you can have some trouble navigating
through windows explorer to find the path to the appropriate
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directory all the time. Here is an easier way to do that.

Most users don’t even think about the ‘Send To’ menu unless
they’re copying files to floppy disks, a procedure that is increas-
ingly rare these days, because most files are too large to fit on one
floppy disk. But adding entries to the ‘Send To’ menu is a simple
way to transfer files to fixed locations on another computer on
your network. Open Windows Explorer. On computers running
Windows 2000 or XP, navigate to ‘Documents and Settings,” open
the folder with your user name and then open the ‘Send To’ folder
within it. If you're using Windows 98 or Me, the ‘Send To’ folder
will be in the Windows folder.

Now right-click within the ‘Send To’ folder window and select
‘New | Shortcut.” The ‘Create Shortcut’ wizard will open, and you
can browse through the network structure to find the folder on
your other machine where you want files to go. (On Windows 98,
you may have to type in the network path, such as //Other Com-
puter/My Documents/Incoming, rather than browsing.)

Once you’ve added the shortcut, it will appear in the ‘Send To’
menu. To transfer files, just locate the file you want to copy, right-
click on it, and select ‘Send To’ from the pop-up menu. Clicking
on your new shortcut will automatically send your file to the other
computer.

Make the Most of Your Home and End Keys

Do you make use of the Home and End keys? Many don’t! Here
are three places the Home and End keys come in very handy.

In Outlook: While in Mail view, a tap of the End key jumps you
to the bottom of your Folders list, Inbox, or individual message
(depending on which pane is selected). Tapping Home jumps you
back up top.

In Word: They can be very valuable. Tapping End moves your cur-
sor to the end of a line, while Home moves it to the beginning.
Ctrl-Home and Ctrl-End, meanwhile, jump you to the top and
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bottom of your document, respectively.

In Your Web Browser: Borrowing from word processors, Web
browsers use Home and End to jump to the top and bottom of a
Web page. The only difference; no Ctrl key required. Move Para-
graphs in Word Using Only Your Keyboard.

Here is one more great pair of shortcuts for folks who prefer to
keep their fingers on their keys and off their mouse: Alt-Shift-Up
Arrow and Alt-Shift-Down Arrow.

When you place your cursor anywhere inside a paragraph and
press either key combination, that paragraph jumps up or down,
effectively switching places with the paragraph above or below it. 1
never knew that one.

MO

Remembering Charlie Rider

Charlie’s many long-time friends in
TUGNET are saddened to learn he
passed away in early December after a
lengthy illness.

A donation of $100 was received in his
honor. We are therefore establishing a
fund, the proceeds of which will go to
support the Refurbishing Program we
have established. We know this project
would be near and dear to Charlie’s heart.

Donations to this fund will be acknowledged as such.
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Twitter

By Constance Brown

Canton Alliance Massillon User Group, Ohio
constanceb@camug.org

www.camug.org

When I speak about Twitter to people who are in their forties and
older, the usual responses are as follows. “It’s silly to tell people
what you are doing every minute. Who cares anyway?” “I don’t see
the point.” “It’s a waste of time.” “I don’t have time for it.” “I have
no interest in it.”

Perhaps all of us have been irritated by stories of two people sitting
on the porch twittering each other instead of talking together.
Sometimes we fear that conversation is becoming a lost art. Maybe
it is. Nevertheless, Twitter and other social networking sites are
becoming crucial communications tools in a day when people are
so busy they don’t often have time for conversation but want to
stay in touch.

Perhaps Twitter is one of the more difficult to appreciate. Each
message has to be 140 characters or less. Yes, it takes time to com-
municate on Twitter.

So why is it so popular? How is it used? Does it have a place in
business?

You will find 17 Reasons to Twitter at < http://bit.ly/UsY5>. The
writer encourages readers to Twitter the information to others.
Here are the 17 reasons. A few have been slightly abbreviated. My
comments are in italics.

1. Personal Branding. Twitter establishes you as a social personal-
ity who is connected and approachable. As Twitter adoption in-
creases, new users will be drawn towards well-established Twitter
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personas. 7his can also create problems. Beware of anyone on Twit-
ter who is following scores or hundreds of people but has

almost no one following him. He might be phishing for informa-
tion that he can use to steal identities.

2. Get Feedback. Need an alternative perspective on how a web-
site looks or the right course of action to take? Blast out a message
asking for advice and you’ll receive replies from other users. This
collective intelligence can be used as fodder for articles or projects.
Hmm. Great way to spark the writer’s genius!

3. Hire People. Need a good logo designer, marketer or program-
mer? Send out a message asking for recommendations. This is a
very quick and easy way to hire freelancers or even companies
based on familiar reccommendations. /¢ is important for freelancers
to keep their quality top-notch. All it takes is a dissatistied client
twittering a bad experience to make others wary of your services.

4. Direct traffic. Twitter can be used to get traffic to your web-
sites or the sites of friends. If you ask your friends to tweet about
it, the message will spread faster and further as other active users
pick it up. Traffic is essential to the success of any site selling prod-
ucts or services. Twittering is free and an important way to reach
clients, especially the group ages 30 and under.

5. Read News. Twitter users often link to useful sites or articles
and can be a source of scoops and alternative news. You can also
subscribe to Twitter feeds for specific web sites/conferences. /¢ is
also the quickest way to find out the scores in a game or the votes
on election night. Find out who is winning before the news sites
post the information.

6. Make New Friends. Like any other social network, Twitter has
a built-in function for you to befriend and track the messages of
other users. This is an easy way for you connect with people out-
side of your usual circle can be developed into a long-lasting
friendship.
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7. Network for benefits. Twitter can be used as a socializing plat-
form for you to interact with other like-minded people, especially
those in the same industry. It can be used to establish consistent
and deeper relationships for future benefits such as testimonials or
peer recommendations. Get peer reviews and testimonials from a
large audience. New writers take note.

8. Use it as a ToDo list. Use Twitter to record down what you
need to do while you are away from the computer. Mark the tweet
as a favorite to file it for referencing. Another alternative is to use
an Online task management service that is synced with Twitter.
One example is: ‘Remember The Milk.” Won't do me any good
when I shop because I do not have Internet service on my phone.
But that type of service is popular with the group under age 30.

9. Business Management. Twitter can be used as a company
intranet that connects employees to one another. Workers can
liaise with each other when working on group projects. Particularly
useful when certain workers go out often in the field. Updates
could be set to private for security reasons. Useful indeed . . . But
will upper management recognize that or try to ban twittering on
the job for any reason just as they did Internet use because they
believed workers wasted company time.

10. Notify Your Customers. Set up a Twitter feed for the spe-
cific purpose of notifying customers when new products come in.
Customers can subscribe via mobile or RSS for instant notifica-
tion. Twitter can also be used to provide mini-updates for one-on-
one clients. Free Advertising! Entice your customers by sending
limited time specials to Twitter clients only.

11. Take Notes. Twitter provides you with an easy way to record
important ideas or concepts you want to explore further. Include
links relevant to ideas you want to explore. Note taking can also be
done offline via mobile applications. Do I want everyone to gain
from my brainstorms? I can’t complain of idea theft if I publicize
them!
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12. Event Updates. Businesses can use Twitter as a means to in-
form event participants and latest event happenings/changes. Won-
der whether the schools are using this method to announce clos-
1ngs because of weather? I'm afraid none of the CAMUG members
would get the message!

13. Find Prospects. Twitter can be used as a means to find poten-
tial customers or clients online. Do a search for keywords related
to your product on Twitter Search and then follow users. Tweet
about topics parallel to your product and close prospects

away from public channels by using direct messages or offline
communications. Discretion and skill is needed in this area. 7he
last sentence 1s important. You do not want to turn Tweeters
against you!

14. Provide Live coverage. Twitter’s message size limit prevents
detailed coverage of events but it can allow you to provide real-
time commentary which may help to spark further discussion or
interest on the event as other Twitter users spread the message.
Very useful for citizen journalism. Online blog and tweets along
with text messaging can be powerful political tools as we observed
1n the last election.

15. Time Management and Analysis. Twitter can simply be used
to keep a detailed record of what you are doing every day. This
might be boring for others but this type of usage is useful when
you want to analyze how you spend and manage your time.

But why make it public?

16. Set Up Meetings. Twitter can help you organize impromptu
meetups. For example, you can twitter a message while at a cafe,
event or art gallery and arrange to meet fellow users at a specific
spot. It’s an informal and casual way of arranging a meeting. /¥’
there 1s a really good daily special or if the food is exceptionally
bad or good or the server is having a bad day, all your friends on
Twitter will know!

17. Acquire Votes. Send a link to your stories you’ve submitted
in other social news sites like Digg. Sometimes your followers will
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vote up the stories because they agree with it. This allows you to
acquire more support for your efforts on other social media web-
sites. Very important way to acquire support and a name people
can recognize.

Now that we have looked at the ways in which Twitter can be used,
some of you may decide to venture cautiously into the world of
tweeting. Businesses have recognized its value and are utilizing not
only Twitter but other social networking sites to reach younger
audiences. When you got the newspaper this morning, the infor-
mation was old news to the tweeting audience. Yet the printed page
still has its appeal though it is struggling in this world of instant
communication. Whatever method you select, I wish you happy
communicating!

Be00
The Dreaded Dirty Dozen

Web browsers don’t fare well in the 2010 version of the fourth
annual Bit9 report of the top 12 applications containing re-
ported “high severity” security vulnerabilities.

Topping the list was Google’s Chrome with 76 reported vulner-
abilities, followed by Apple’s Safari with 60. Charting in the fifth
position was Mozilla’s Firefox (51), while Microsoft Internet Ex-
plorer finished eighth (32).

Don’t Touch That Dial

If you like old-time radio, this is a great place to satisfy that
yearning for yesteryear. You can listen to radio programs cover-
ing a variety of genres: music, mystery, horror, westerns, comedy,
and scifi. If you’d like to know what’s coming up, just check the
monthly schedule. And if you’d like to find out more about a
program, check program information.
http://dontouchthatdial.tumblr.com

Both above from Smart Computing
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Are You Experiencing
Technical Difficulties?

HelpContact is a FREE service to members of TUGNET only. The
following volunteers have offered to field questions with software and
hardware listed. Please be considerate of the volunteer you are contacting,.
If youdl like to have your name added to the list, call ot e-mail the
editor. Need help on a subject and there’s no name listed for it? Try
calling one of the SIG leaders.

DOS

Jim Burton
jimbo1928@pacbell.net
818-344-5300

Hardware Installation
Jay Cunnington
Jay@jaysconputershop.com
www.jayscomputershop.com
818-362-8015

Internet Explorer
Jay Cunnington
(See Hardware Installation”)

Linux

Bill Tracy
tracium@sbcglobal.net
818-618-8741

Microsoft Publisher
Kay Winnert
lazydazy@winnert.com
818-884-9441

Outlook Express
Jay Cunnington
(See “Hardware Installation”)

Print Artist
Jim Burton

(See “DOS”)

Photoshop (and related products)
Helaine Cummins
helainebc(@verizon.net

818 891-2568 or cell: 818 523-6650

Quickbooks Pro 5
Rich Kimmell

sales@brakelathe.net

Windows
Jay Cunnington
(See “Hardware Installation”)

Jim Burton
(See “DOS”)

Word

Marcie Green

merci2mar(@yahoo.com
818-594-1272

WordPerfect
Marian Radcliffe
TUG2Marian(@att.net

Marcie Green

(See “Word”)

Susan Kennedy
flamingfury(@intergate.com
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DOOR PRIZE POLICY

Only members are eligible to win a door prize.
Members must also attend the full presentation
in order to qualify for that night’s drawing. This
is the arrangement that the vendors who donate
the door prizes expect and that is the policy we
will follow for all meetings. To reduce the
distraction of the seated audience and the
presenter, registration and the distribution of
name badges will cease at the start of the
presentation. Those members not yet registered,
but who are present at the start of the
presentation will be registered and given their
badges during the break. Members arriving more
than ten minutes after the presentation began
have not met the attendance requirement and
will not be eligible for the drawing.

Why Join TUGNET?

There are many reasons why you will
benefit from a TUGNET membership.
Here are a few of the most obvious:

Weekly Meetings where you’ll see the
latest and greatest computer products
presented by well-known, as well as
lesser-known, industry representatives.

Special Pricing often offered only to
TUGNET members.

Door Prizes at the weekly meetings.

Other Special Offers that regularly
come to us .

Monthly Newsletter, Keywords,
delivered to your mail box.

Special Interest Groups on a variety
of subjects.

Help with computer-related problems,
both at the meetings and via our “Help
Contacts.”

Products that become yours when the
editor accepts your written review.

Late-breaking information and
offers e-mailed to members only.

Volunteer opportunity to help with
the many activities that keep
TUGNET a viable organization.

Is that enough? Okay, you’ll find a
membership application on Page 39 in
this newslettet!
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March 2011

Sunday Monday Tuesday Wednesday Thursday Friday Saturday
1 2 3 4 5
Al & Ed’s Auto SIG Meeting
Basic Computing
(Media on request)
6 7 8 9 10 11 12
SIG Meeting: | Crescenta Valley SIG Meeting NO SIG
Real Estate & Weekly Story Imaging Meeting
Investment Easier Living
13 14 15 16 17 18 19
Daylight Hasta la Vista SIG Meeting SIG Meeting Newsletter
Savings Time with Bruce Linux Web Design Deadline
Begins Aronson St Patrick’s Day
20 21 22 23 24 25 26
Spring Begins! Tech Tak Board Meeting
27 28 29 30 31
Rt All mpetings begin at 7:p0 p.m.
Technology
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