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1 saw the lovely arch
Of rainbow span the sky,
The gold sun burning
As the rain swept by. :

Elizabeth Coatsworth,

This Month

November 1

Linux
John Willauer will be talking about
his favorite

operating o¥e)

system. Linux
g—

I read that

there’s a

new version

of Linux available. However, I don’t
think that’s news. John will give us all
the details.

I'm sure he will show us various ways
of making use of Linux with various
programs,.

: November 8

: Nurture Connect
¢ We’ll welcome Shana Duthi, Founder
¢ and CEO of Nurture Connect, Inc, to
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More Meetings

this evening’s meeting. Shana will acquaint us with their products,
all of which are specifically designed for seniors. Shana says, “I be-
lieve that wireless health will make a huge impact in how we care
for tomorrow’s seniors and the level of care that we all receive as
we age.”

®_.. ®
NURTUHE"CONNECT

The term ‘aging in place’ is not so new; however, it’s a term that is
being used more and more these days. What does aging in place
mean exactly? It simply means that people want to live in their
own homes as they age for as long as possible instead of living in a
retirement or senior home.

“At Nurture Connect we understand that people are living longer
and want to live in their own homes longer. What makes us
unique is we have built a product catalogue that makes it easier for
people who are ‘aging in place’ and their families to learn about
the easy-to-use products that make care giving easier.

“Additionally, our years of experience working with technology
products and the aging market tell us that most people rely on in-
person information before making a technology purchase and that
they want to touch and see the product prior to purchasing. We
understand first-hand the impact on families as more and more
adult children care for their parents, as well as their own children.
Come and experience the new Telikin Touch Computer and other
easy to use softwares to keep you and your loved ones connected.”

Why is it that we feel we must force new technology on our senior
parents and older relatives? They will adopt the technology if they
see it will add value, not complications, to their lifestyle and they

will do this at their own pace.
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These technology products are being designed specifically for help-
ing people age at home. Their focus is on educating customers
about products and services.

November 15
Technology for the Hearing Impaired

Come hear Nanci Linke-Ellis, Partner and General Manager of
Captionfish and Phlixie, talk about the latest news on captioned
films publicized on Captionfish,

the Internet’s leading captioned il

movies search engine, and the dlﬂ

newest technologies being de- =

ployed in movie theaters around |

the U.S.

i
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Now those with hearing or vision
loss can enjoy movies, opera and
theater again with captions!

o

I mentioned this news bit I read,

“Sony has introduced its Enter-

tainment Access Technology, a set of lightweight eyeglasses that
offers closed captioning in six languages to people who are deaf or
hearing-impaired. The headset can also accommodate those who
are visually impaired by offering audio descriptive tracks through
headphones.” and asked Nanci about it. Her response was, “I've
seen it, I've tried it, I actually helped develop them.”

Nanci will also discuss how being a bi-lateral Cochlear Implant
Recipient has changed her life after her hearing was restored by
cutting-edge hearing technology from Advanced Bionics. AB is the
only American based company dedicated to improving lives by
developing, manufacturing, and supporting high-quality, state-of-
the-art hearing technology for those with severe to profound hear-
ing loss.

She is pretty sure that she’ll be able to arrange a tour so we can see
a CI being manufactured in Valencia.
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Advances in technology are doing wonderful things to help us, as
this presentation will prove.

November 22
LayerCake

Elements

When we last saw Ivan
Randall, he was showing s
us how to fix common

problems in photogra- |2 ’4". ‘ (

phy by using Photoshop [t R e S
plug-ins. This time, Ivan v

will be introducing
LayerCake

Elements, a collection of
tools designed to en-
hance (or fix) your pho-
tos, different than any
plug-ins, actions or pre-
sets ever could in the
past.

e W 7T BRI e S
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While other solutions
enhance what is in your
image, LayerCake goes the extra mile and overcomes the limita-
tions of your original photo. You can now change a drought-
stricken landscape, bringing it back to life, add weather, animals
and more. Dramatically change the composition and/or the whole
dynamics of your shot. While there is no new software to learn,
Ivan promises that this will be another wowing presentation.

November 29
Tech Talk with Jay Ross

Yes, Jay will have a number of topics to discuss
which I know you will appreciate. Don’t miss
the valuable information Jay always has for us.
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What You Can
Bring to the
Meetings

+ Recyclables:
Cell Phones

Ink Jet Cartridges
Toner Cartridges

Drink Cans & Bottles

Your checkbook

to renew your membership if
the label on the back page of
this newsletter shows your
expiration date is near. Why
don’t you check it now?

+  Your smiling face!

Autumn is a second spring
where every leaf 1s a tlower.

-Albert Camus

\J1/

Welcome!

New Membets

Steven Foster

Kayla Partridge

Renewing Members

John Brasier
Will Hector (NL)
Bryna and
Richard Kimmell
Jeft Marcus
Robert Oakley
Ruth Oakley
Harvey Osherenko
Dwight and
Frances Randall
Marlene and
Werner Roestel
Bob Shattuck
Glenn Stoddard
Nina VanLeeuwen
Maury Whitaker

Page 7
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Special Interest Groups

Specializing in the unique interests of our
members

Novices and experts are welcome

Investment and
Real Estate
First Monday

@ 7:00 p.m.

The What, Where, and How of

Financial Investments.

Ed Jameson is arranging guest
speakers and information for all
attendees of these meetings.

Ed Jameson
elameson(@verizon.net

Basic Computing
First Thursday
@ 7:00 p.m.

This is designed to help novices
get up to speed. If you have a
question as to how to do some-
thing, here is where you can get
an answer.

Bill Susel
runchummey(@gmail.com

Imaging
Second Thursday
@ 7:00 p.m.

If there is a project anyone has in
mind, bring it in and we’ll try to
work on it as well.

Contact Susie Phelps
sidecarsusie(@earthlink.net

The Above Listed SIGS
are held at
Nancy Cook’s home.
818-349-1542

Astronomy

Second Monday
@ 7:00 p.m.

Since many enjoyed the recent
presentation by Celestron and
our star party in the parking lot,
it is thought that interest can be
continued and enriched.

Margie Bernaths’s house
11934 Gerald Ave.
Granada Hills
818-491-5255
mbat11934@aol.com
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Linux SIG
Third Wednesday
@ 6:30 p.m.

Join the throng to see if you are
interested in adding Kubuntu to
your partitioned system, ask
questions and get good answers
from an expert.

Attendees at Linux Kubuntu SIG
explore the vast 23,000 file col-
lection for new and useful items

John Willauer
johnw(@willauers.com
818-704-7629

Web Design
Third Thursday
@ 7:00 p.m.

Those attending will learn about
adding new features to the web
sites they have created.

David Wendt
davedt@juno.com

Check with SIG leadets
to confirm SIG meeting
locations

Easier Living SIG

After a long absence, the Easier
Living SIG will begin again.
This time under a different for-
mat.

Instead of having regular get-
together meetings, I have de-
cided it might serve the member-
ship better if we had an article
in Keywords on subjects you
might like to read.

[ am soliciting subjects for these
articles now. If you have some-
thing you would like to read
about, please let me know. I will
do the research and write one or
more articles on the subjects you
are interested in and submit
them to Keywords for publica-
tion. Any subject that may
make life easier, or less expen-
sive, for you.

I can be reached by phone:
310-474-9705
or email:

drich874@gmail.com

Hope to hear from you soon,

Doris Richards
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Marian’s
Memos

3
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MARIAN’S MEMOS MARIAN’S MEMOS MARIAN’S MEMOS

ELECTION COMING Up

Those who have attended any of the last several meetings have
heard Doris Richards calling for nominations for the offices which
will be on the ballot for the 2012 Board of Directors. The election
will be in January and nominations will be closing at the end of
the Thanksgiving week meeting.

We have a wonderful board this year. It has been a great pleasure
to work with them as we had various issues to discuss and decide.
I'm told that Vice-President A.J. Camou, Treasurer Deuk Perrin
and two directors, Nina Van Leeuwen and Ed Jameson whose
terms are expiring, are willing to continue for another term. I
thank them for that since it is a joy to have them.

That being said, it does not mean that if any member is interested
in having a bit more involvement in our club workings, there is no
place for you. I'd certainly like to hear from you since there are
some jobs being done that could use some help and we can tailor
tasks to your time and ability. I always enjoy having “new blood”
involved in what we do, so please don’t worry about being over-
whelmed if you volunteer.

NEWSLETTER

Last month I talked about the advantages of having your Keywords
delivered to your e-mail box as a PDF file. The majority of com-
puter clubs have adopted the PDF format and no longer print
their newsletters, mainly to save the cost that keeps escalating. We
will be faced with another cost increase as postage goes up in the
new year. If you can see your way clear to accept this mode of de-
livery, I’d like to hear from you.
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Highlights of
Recent Meetings

Why is Reading Out of Focus?
October 4

P e
P —— - @ leas rarre \

Our guest for this meeting, Gene W. [0 iicance oppons

Zdenek, MD, focused on Presbyopia  z are using. If you the
and Free-Form Lens Technology for ~#2¢ depth of field wi

I i i i : i ity.9 F
his presentation. Why is reading out - © 1 ’;ﬁ“”in Dt‘
e s s

of focus and why do I need so many umncra has a hypex

pairs of reading glasses around the CAAAie St I8 lces,

house?

Dr. Zdenek has been practicing since 1981
in Reseda. He has been the lead surgeon in
Presbyopia research, doing surgery and
teaching all across the world - Brazil, Bel-
gium, Germany, Belize, Mexico, Canada,
England, just to name a few countries plus
many other states in the U.S., such as New
York, Illinois, Florida, Nevada. He has been
the lead surgeon in Epi-LASIK research,
designing and implementing new surgeon
techniques.

The presentation began with an anatomy
lesson so that we’d understand the parts of the eye as they occurred
during the following presentation. When he asked how many in
the audience had the whites of their eyes become very red, many
hands were raised. He explained that is usually caused by a hemor-
rhage in one of the small veins in the eyeball and is actually the
least of all the eye problems since it never threatens vision and
goes away by itself. Dr. Zdenek’s enthusiasm for his topic was re-
freshing and contagious as he continued to explain the parts of the

eye.
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The cornea is the most focusing part of the eye and gradually
changes shape over time. Lasik, which brings the shape back, 1s
very successful. If you ever notice an irregular pupil, it is probably
due to a past trauma. He mentioned that cataracts, causing dimin-
1shed vision, occur in 90% of us.

A surprise to most of us was learning that the optic nerve is really
an extension of the brain.

He also explained that presbyopia is an aging problem which is
unavoidable and affects 100% of us. In fact, age can be determined
by examining the focus of the eyes.

While discussing glasses, it was mentioned that Free Form - lenses
made with a laser - are worth the extra cost. Free-form progressive
lenses customized for the position of wear are designed to provide
the wearer with the prescribed optical performance in the actual
position of wear.

Thank you so very much, Dr. Zdenek, for a presentation that was
not only very interesting, but helpful to all of us. We look forward
to a return visit.

http://fyeye.com

Protecting Yourself and Your Identity Online

Featuring Avast!
October 11

We were delighted to wel-
come Bob Gosticha to our
meeting with his out-
standing presentation which
helped us to see how to best
protect ourselves when our
computers are connected to
the Internet.
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Did you know there are 2.1 billion Internet users globally with 272
million in the U.S.A? Bob says, “The more you use it the more apt
you are to run into danger. It’s now criminals who want your
money, rather than the high school and college pranksters.” Fur-
ther, he says, “99% of infections come from legitimate web sites
with the scripts likely to be the cause. CNN.com, as an example,
has 152 scripts.” The fact that you can’t tell if there’s an infection
by looking at a site means it’s imperative that an antivirus program
be kept up to date.

He also recommends not clicking on the first entry that is on a
Google search. Bob’s constant stream of information kept our at-
tention. Bob told us he has used the free version of avast! for many
years and recommends it. However, there is Avast/ Internet Secu-
rity with a few additional features if you should want them. It is
offered at a nominal charge and you’ll find a discount offer below.
Incidentally, the free version is only available to individuals, busi-
nesses must purchase the professional version.

Special Offer as Promised

Here are the instructions, as promised, for removing your current
antivirus program and installing avast/ and the special link to the
40% Bonus Discount.

Remember to save the programs you are downloading to a folder
where you can find these files or to your Desktop.

To learn more about avast! Antivirus, simply go to:
http://www.avast.com

Instructions to successfully install avast/ 6: You can also download
these instructions from:

http://goo.gl/4IK1O

1. Download the product avast/6 Free:
http://files.avast.com/iavs5x/setup av_free.exe
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2. Download the Removal Tool for your current Antivirus
Program by following the Guide offered here:

https://support.avast.com/index.php?

lan-
guageid=1&group=eng&_m=knowledgebase&_a=viewarticle&kbarti
cletd=574 (omit hyphen in languageid)

“How do I remove old third-party antivirus software
before installing avast/?”

The removal tool for avast! Antivirus (should you ever need it):
http://files.avast.com/files/eng/aswclear6.exe

3. Once these two programs are saved to your computer in a folder
that you can locate or to the desktop and you can easily identify
these two files, Disconnect From The Internet.

4. Go to ‘Control Panel’ > Select ‘Add/Remove’ > (‘Programs and
Features’ in Windows 7).

Select your current antivirus program and select ‘uninstall.” (Allow
it to uninstall all features of the program)

5. Reboot your system.

6. Run the removal tool for your old Anti Virus Program saved in
step #2

7. When the tool finishes running, again Reboot your system.

8. Install avast/6 Free by running the program downloaded in step
#1

9. Shut down your system — Reconnect to the Internet — Start your
computer.

10. Avast!6 Free will now be installed and will update its virus data-
base.
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11. Register your new avast/6 Free product by selecting the Register
Now button.

If you need more help, get it from here: http://www.avast.com/
registration-free-antivirus.php

12. Once this is done, you’ll be ready to enjoy the new product as
much as he already has for many years.

The links to the other 4 programs mentioned at the end of the
presentation can be found at:

Malware Bytes Anti Malware (MBAM):
http://www.malwarebytes.org/mbam.php

Ccleaner: http://www.piriform.com/ccleaner/

CcEnhancer: http://www.techspot.com/downloads/5014-ccleaner-
enhancer-ccenhancer.html

WinPatrol: http://www.winpatrol.com/download.html

The 40% discount offered during the presentation, is available at
the special bonus link:
http://tinyurl.com/http-tinyurl-com-Avast40

If you found this presentation helpful, please let your friends in
other clubs know that it’s available totally free of charge and with-
out any strings attached. If you’re truly ambitious, letting Bob’s
boss, Mirka, at Avast, know what you thought of the presentation
would also be nice. (If you didn’t like it, Bob says it’s still OK to
let her know that too.) You can write her at spurna@avast.com.
Please put avast! Security Seminar in the Subject line.

(Attach a CC to: bob3160@gmail.com)

Thank you, Bob, for an outstanding evening.
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System Mechanic
October 17

Abbas Mehdi was welcomed back
to TUGNET to explain the fea-
tures in the latest version of Sys- y o
tem Mechanic. Abbas is no
stranger to our meetings.

A

The presentation began with him
explaining the nine causes of PC
slowdowns:

- sSystem 'ﬁ
» Mschgﬂlﬁ -

FESS

1. Program misalignment

2. Memory leaks and RAM frag-
mentation

3. Startup Traffic Jam

4. Redundant and unneeded programs
5. Mismatched Internet Settings

6. Registry Errors

7. Registry Bloat

8. Hard Drive Fragmentation

9. Accumulated junk file clutter

Abbas mentioned that 82% of computers end up in landfills
within 30 months, which is unacceptable. He thinks that many, if
not most, of these computers could be returned to usefulness if
they had utilities to correct the slow-down and many of the prob-
lems many users don’t realize are easily corrected. Of course, he
feels System Mechanic could solve a number of those problems.

Specifically, the following is what System Mechanic is designed to
correct:

« Update critical device drivers

* Repair and compact registry

+ Eliminate memory leaks

« Fix random crashes and restarts
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« Revive unstartable systems

« Repair and prevent corrupted drives

« Fix security vulnerabilities

« Repair broken internet connections
«Scan for and replace out-of-date drivers

Now System Mechanic can be installed without limiting the num-
ber of computers. One of the really big advantages is i0lo’s free
technical support.

Thank you, Abbas, for explaining the advantages of System Me-
chanic to keep our systems purring and the very special discount

offer.

www.i0lo.com

Is Defragging Important?
October 25

“To Defrag or not to Defrag?” That was
the question posed to our TUGNET
members by Judy Taylour. Judy’s discus-
sion took us through the world of defrag-
menting the hard drive with a particular look at Diskeeper.

Defragmentation occurs as we add more and more files to our
drives and especially as we retrieve, edit and resave them. When a
file is first created, its data is all stored in one contiguous location,
but after it has been retrieved and edited a few times, bits and
pieces become scattered around the drive. Fragmentation reduces
reliability and causes slow downs, freezes and crashes. Defragmen-
tation takes all this data and reorganizes it so that files are once
again stored contiguously.

There are several advantages to this. What you will notice is that
your access is faster because theread-wr i t € head does
look in many places to find data. You also gain a bit of disk
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Sspace. But a very important
of—because all the data for one file is stored in the same sectors,
it minimizes the travel of the read-write head, and this reduces
what i1 s known as “mean ti me
appreciates defragging as much as you do.

With older operating systems, the user had to manually start the
defrag utility or set it up on a schedule. With Vista and Windows
7, it is already on a schedule, although you can modify it. Accord-
ing to Diskeeper, the hard drive is the weakest link in maintaining
processing speed.

A Diskeeperdefragmented hard drive is a ‘green’ drive in that it
produces less heat and may reduce power consumption as much as
10%. With a fragmented hard drive, any TSR program may slow
down. Boot time is slower and apps launch more slowly. Backups
and AV scans take longer, and you may experience conflicts be-
tween multiple apps. This causes you lower productivity and re-
quires that you replace the PC more often.

Judy showed us how her laptop is
configured for optimal performance
with 27% faster read and write after
defragging. The Diskeeper program
runs in the background while you
are working. Just “Set it and forget
it.” (In fact, Judy informed us that ‘v
this famous slogan actually started
with Diskeeper and was appropriated &
by a certain TV pitchman.) i

As we have come to expect, Judy en-
tertained and enlightened us with a
most interesting and valuable presen-
tation.

Note: Thanks to Sue Kennedy for these excellent October 25
presentation notes.

ad
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Door Prize Winners

October 4
Otterbox Waterproof Case: Maury Whitaker
Tandberg Lighted Key Ring: Dwight Randall
Se-Kure Controls Ruler: Bill Cowdin
DIVx Carabiner Key Ring: Bill Geist
Logitech Universal Remote: Glenn Stoddard
Pinnacle Studio Backpack Style Bag: Sun Yi Cowdin

October 11
Microsoft Drink Bottle: Nancy Cook
Ream of Paper: Helaine Cummins
Intel Canvas Bag: Hank Feldmann
Rich Edwards’ Lion Poster: Bill Geist
avast! Polo Shirt: Marv Harris
avast! Professional: Jeff Marcus

October 18
System Mechanic. Nancy Cook
Lip Balm: Bill Geist
Highlighter: Ed Jameson
Blu-ray Disc Carabineer/Pen: A.J. Camou
Send a Free Card: Mark Schlenker
AARP Insulated Bag: Ruth Oakley

October 25
Windows 7 Inside and Out Special Edition: Kay Lalicker
Mindshare Small Notebook: Sue Kennedy
Mindshare Drink Bottle: Marcie Green
Ativa Cleaning Duster: Chris Christopher
ACE Reusable Bag: Dave Sanborn



November 2011 www.tugnet.org Page 21

Article

Cleaning Your Screen

by Cal Esneault
Cajun Clickers Computer Club Member

Originally, computer monitors were CRT tubes with a glass view-
ing area. To clean these screens, methods typical for window glass
could be used. Today however, flat-panel LCD displays are made of
plastic, are flexible, and usually have a surface coating. They are
easily scratched or damaged. The use of harsh window cleaners can
permanently damage them. Although not everyone agrees on the
same techniques, following are a few guidelines to consider.

First, remove any dirt or dust with a soft brush to prevent them
from becoming abrasive grit during subsequent steps. Second, use
a treated microfiber cloth sold at computer or camera stores (or
the Internet) to gently wipe out any smudges. Be sure to routinely
clean your cloth with soap and water, and then let it dry to refresh
its oil absorbing ability. Optionally, you can use soft cloth pre-
wetted with mild soap and water, but this has more risk. Special
lens-cleaning pens are available from camera accessory suppliers
which have special oil-absorbing carbon granules embedded in a
micro-fiber tip.

For extreme cases, such as long-term build-up of a film from
smoke or other air-borne contamination, you can get a special
cleaning solution or make one yourself by diluting isopropyl alco-
hol (70% solution of rubbing alcohol found at a drugstore ) 50/50
with water. Be sure to turn the power off to the monitor when us-
ing any liquids, and put the liquid onto the cleaning cloth first.

The above also applies to smart phones which are even more of a
problem due to the multi-touch control method which requires
touching the screen with our fingers. You should review as much
information as possible before cleaning any visual display surfaces.
There is always a risk of damage and there are no guarantees since
results depend upon the device and the exact technique used.
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Article

Mango 7.5 Now Available

Compiled from a Varity of Sources
Plus Eric Haut a

Good news everyone! Microsoft let the world know that the latest
version of Windows Phone, Mango, is now available for all devices
that are eligible, whichever carrier you use.

Updates are currently deployed to current users of Windows phone
7 and new devices featuring Mango are supposed to hit the shelves
in the United States in the coming weeks.

You can also look forward to some updates to the firmware of
your device, designed to smooth out some general bugs and im-
prove performance. No word on the exact devices, just don’t be
too surprised if you see a notification asking you to update in the
next few days.

So what can entice you to update to Mango? It adds more than
500 new features to the Windows Phone platform, including multi-
tasking and 4G support. For those who can’t wait to get their
hands on the official update, Eric Hautala, Microsoft general man-
ager on the customer experience engineering team, cautioned
against downloading and installing pre-release versions that
have been circulating on the Web.

“During the official Windows Phone 7.5 update process, every
Windows Phone will also receive software from the handset manu-
facturer,” Hautala said, in a blog post. “This matched and paired
firmware has been painstakingly tuned so your phone-and apps-
work with all the new features of Windows Phone 7.5. Since your
phone requires the proper firmware to function as designed, my
advice is simple: steer clear of bootleg updates and homebrew
tools.”
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What has not changed, is that Windows Phone operating system is
an easy to use great entry point for those seeking to obtain their
first smartphone.

Users of the current version of Windows Phone 7 will need to up-
date their devices through their personal computers. Windows PC
users will need to install the latest version of the Zune software for
PCs, while Mac users, if there are any that use Windows Phone,
will need Windows Phone 7 Connector for Mac. Windows Phone
devices are available from HTC, Dell, Samsung, and LG. Nokia
will join the group later this year as Microsoft’s go-to partner for
Windows Phone under a strategic alliance.

Mango 1s Microsoft’s biggest update release so far. It adds expected
features such as multitasking, which apparently has little effect on
draining the phone’s battery power, according to this Microsoft
blogger. The Mango update also includes Internet Explorer 9 Mo-
bile, which uses the same rendering engine as Microsoft’s desktop
version of /E 9. The mobile version of the browser can tap into the
power of the hardware and supports HTML 5-based graphics,
allowing video to run without browser plug-ins such as Flash and
Silverlight. One other difference with 7E 9 Mobile is that Micro-
soft has moved the address bar to the bottom of the screen and
tucked away access to tabs and favorite sites. That seemingly radi-
cal change to the mobile browser was based on Microsoft’s re-
search about user preferences, as this blog explains.

The Mango update also includes a new synchronization capability
with Office 365, which is Microsoft’s cloud-based suite of applica-
tions delivered as services. Synchronization support also works
with SkyDrive, which is Microsoft’s free 25 GB of storage and shar-
ing space in the cloud. SharePoint synchronization is also sup-
ported with this Mango release.

The Speech feature in Mango lets smartphone users command
their phones via speech commands. Voice commands such as ‘call,’
‘text,” ‘find’ and ‘open’ can be spoken as verbs with some objective
in mind, enabling hands-free operations in many cases.
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A feature called Threads lets users glide
between text, Windows Live Messenger,
and Facebook chat within the same
“conversation.” Groups lets users receive
and send messages from predefined social
or business circles directly to and from the
Smart Tiles home screen. Contact Cards
have been enhanced to include feeds from
Twitter and LinkedIn, as well as previously
supported networks.

Local Scout, which is integrated with Bing,
yields hyper-local search results for dining,
shopping, and entertainment and there is

also a function of recognition of a song. Global Bing research is

thus improved. Users can search by voice, text and images such as
bar codes, QR codes or CD, DVD and book covers.

Mango also adds long-awaited multitasking capability, which lets
users move freely between applications and pick up and resume
where they left off. 4G wireless support is embedded.

For security-conscious enterprise customers, Mango adds support
for various rights management technologies. For example, it lets
authorized users open e-mails tagged with restrictions such as “do
not forward” or “do not copy.” Additionally, it beefs up integra-
tion with authoring and collaboration tools like Lync and Office
365.

Microsoft also opened up its Windows Phone Marketplace. The
Marketplace offers free apps as well as apps that get charged to a
Windows Live 1D account backed by a credit card, as this blog ex-
plains.

Wait for the mango to hit your handset soon if it is not there al-
ready. In the U.S., Windows Phone is available on the AT&T,
Sprint, Verizon, and T-Mobile networks.

Q
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Article

Your Digital Afterlife

NPR Transcript

This is FRESH AIR. I’'m Terry Gross.

Chances are that you have hundreds, maybe thousands of emails
stored on your remote servers, or in your computer. You might
have a Facebook page or a MySpace or Twitter account. And you
might have countless photos in a Flickr album. All that stuff
amounts to a digital profile, of sorts, which raises an interesting
question: What happens to that material when we die? Do our
families get access to our email, precious photos or financial data?
Are there some things that we prefer that nobody see?

Our next guests, Evan Carroll and John Romano, are two technol-
ogy experts who focused for the past couple of years on this very
issue. They’ve founded an online resource called thedigitalbe-
yond.com, and they've written a new book with practical advice
called Your Digital Afterlite.

They spoke with FRESH AIR contributor Dave Davies.

DAVE DAVIES: Well, John Romano and Evan Carroll, welcome
to FRESH AIR.

Our digital assets, or our identity or whatever we want to call it,
exists partly in computers that we own in our homes, but much of
it exists in servers elsewhere, right? I mean, e-mail services, Face-
book, MySpace. Do these online service providers have a procedure
for handling the death of a subscriber?

Mr. JOHN ROMANO (Co-author, Your Digital Afterlife): Some
of these services do have particular procedures. Some of you may
have Twitter accounts and, upon request, with the appropriate
documentation, Twitter will share an archive of your public tweets
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with a next of kin, and then disable your account if they so
choose.

But some service providers take a more harsh stance and say that
in order to protect the privacy of the deceased, that they won’t pro-
vide access to anyone, no matter what kind of documentation they
may have.

If I may go into a story here, in 2004, a U.S. Marine, Justin Ells-
worth, was killed 1n action and he left behind a Yahoo e-mail ac-
count. And his father, John Ellsworth, wanted to make a scrap-
book of the many supportive e-mails that his son had received dur-
ing his time in service.

Unfortunately, Yahoo’s terms of service actually prevented him
from gaining access to that information. So later, he actually filed
in court to have an order placed through Yahoo to provide that
information, and he was actually successful. But in Yahoo’s terms
of service, it does say that your accounts are nontransferable and
have no right of survivorship.

Mr. EVAN CARROLL (Co-author, Your Digital Afterlife): To fur-
ther that, there’s also no standardization right now, and this is
kind of against the interest of all the users out there. There’s no
one way that all these service providers act. So Yahoo has their pol-
icy. Facebook has their policy. Twitter has another policy, and
none of the policies are the same, which makes it really confusing
for the average person to try to figure all this out.

DAVIES: So in the book, you give us some instructions. And you
say that one thing we should do is to name a digital executor,
roughly akin to the executor of our will. Is a digital executor, I

mean, is that a power that’s recognized in law? How do you do
that?

Mr. RAMONO: So, a digital executor, unless you name them as a
sort of a co-executor of your estate, they don't necessarily have full
legal authority. But the reason we use this terminology is because
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it’s very possible that the person who is handling your estate - say,
for instance, it’s a spouse - may not be the person who has the
technical understanding to take care of your digital things. And we
think there needs to be an important distinction there.

Oklahoma passed a law which gives the executor of an estate legal
authority to access digital accounts belonging to the decedent, and
this - but we’re still waiting on some of our contacts in the legal
profession to provide us with some clarification of this - but this
could provide some new groundwork for legal recognition of this
role.

DAVIES: So if 'm hearing you right, that would mean the execu-
tor of your estate 1s, in effect, also the digital executor?

Mr. RAMONO: In the way we talk about it, yes, that would be so.
But I could see situations where you may want to provide in your
wishes that you tell your executor you have the legal authority to
do this, but I would like for you to make sure that this individual
does these other things for me, because they may be more suited
for that task.

DAVIES: Right. Now, you suggest that we take an inventory of our
data and then provide some specific instructions on what the digi-
tal executor should do with that data in the event that we die. Give
us an example of what would be in this inventory and some of the
kinds of options in terms of instructions.

Mr. CARROLL: I think when someone starts their inventory, one
of the things you need to remember is that it doesn’t have to be
absolutely 100 percent exhaustive. I think what most people need
to concentrate on are the most important things in their life.
Online, if you’re using Flickr, let’s say, to hold all your photo-
graphs and all those photographs are very important to you, make
sure that that is going to be part of your inventory.

I think people might get lost or bogged down or realize, oh, my
goodness. If I have to put every single online account, I'll be here
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till tomorrow writing them all down. But you can start simply by
just taking the most important things to you - the things that you
wouldn’t want lost or things that you wouldn’t want to be forgot-
ten or disregarded - and put them in your inventory first.

But your inventory, really, is just a list. It’s a simple list that has,
you know, the name of the object - this is my Flickr account - and
it has ways to access that account. So it has your username and
your password, and it has your wishes for it: What do you want to
happen to that asset after you're gone? So if it’s your Flickr ac-
count and you want to say, hey, I'd like this account to be given to
my child or, you know, my loved one, then specify that in your
wishes.

Mr. RAMONO: But you should be careful, because Flickr is, in-
deed, owned by Yahoo, and the contents of your Yahoo account is
quote, “nontransferable.” So you may want to take steps to
download the content of that account and make sure that you can
legally pass that content to your son, for instance.

Mr. CARROLL: Right. I mean, strangely enough, actually passing
on to somebody potentially could be a breach of your terms of
service, in of itself, just trying to give somebody else that password.
So they might have legal rights to delete it just by you doing that.
[t gets a little bit tricky. But at this point, providing that access is
so much better than the risk of not providing that access at all and
having that potentially go away altogether.

DAVIES: Right. Well, now, this raises an interesting situation,
here. I mean, suppose what’s at issue is data - like photos - that are
on an account that is nontransferable. If you instruct your surviv-
ing spouse or child to, in effect, violate the terms of service and
download the stuff so they have access to it, is that something
you’d recommend?

Mr. RAMONO: You know, I never want to recommend that some-
one violates a contract that they have executed, and I will say that
I’'m not an attorney, so - nor can I provide that advice. However,
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it’s worth saying that as it stands right now, this is the only means
by which you can provide access to those accounts.

Now, with the Flickr example, it’s worth saying that many Flickr
photographs are sort of public information in that they can - you
know, any Flickr user can go view them, and for those accounts, it
might be easy to download those. But you do have - there are cases
where some Flickr photos are private, and those may be the ones
you want to share.

The lawyers we’ve worked with in reviewing our book have recom-
mended that they feel accessing this information with your permis-
sion 1s, as far as legal structures go, akin to having an executor on
execute on your wishes. So they believe it’s sort of in the spirit of
the law by doing that. So it’s definitely something worth consider-
ing, but at this stage, that’s probably your best option.

DAVIES: Hmm.

Mr. CARROLL: This unfortunately exposes a little bit of a deeper
1ssue, as well. I mean, the 1ssue 1s that there’s no standardization
across the industry, and there’s no consistent means for people to
handle this issue. So in the vacuum of a way that consumers can
understand, consumers are going to try to figure out a way to solve
their problem, which is they want their stuff to be passed to their
children or somebody, and they're going to figure out a way to do
that.

DAVIES: So you would recommend, again, if one develops a kind
of a digital inventory of their stuff that they want to leave some
instructions about, you’d want to include the email accounts and
Flickr accounts where there might be photos and other things. I
assume that this inventory would also include usernames and pass-
words, right?

Mr. RAMONO: That’s correct. And it’s important to consider that
once you’ve created this inventory, that you should really consider
how you're going to secure that inventory, because the purpose of
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having a password in the first place is to keep things private. And
if your inventory is too accessible - perhaps to people you don’t
want it to be accessible to - that can compromise the security of
your accounts.

DAVIES: Right. And you certainly don’t want to put them in your
actual will.

Mr. RAMONO: Oh, certainly not. Because a will, in effect, be-
comes public record. And if, say, for instance, your password's in
the will, and no one has changed that password since it was put
there, then your password is suddenly exposed to a greater audi-
ence.

And there are some interesting services that allow you to store your
usernames and passwords in a secure service, like a secure server,
and then you can include instructions in your will to go activate
that service and release those passwords.

Like one particular service, I think it works out of Switzerland, and
they have an online data safeguard. They’re actually called Dataln-
herit. And they actually included 64-character code that you can
place in with your will and your other documents, that you go to
their website, you put in that 64-character code, and then it sends
your passwords to the individual that you have authorized previ-
ously.

There are a number of companies that offer digital inheritance ser-
vices. What do they do? What are some of the services that they
offer?

Mr. RAMONO: Dave, there’s a basic model for these services, that
they provide what we call storage, and that’s a place to store your
usernames and passwords, sort of an inventory of your accounts,
like we talked about earlier. And then they often provide some sort
of trigger mechanism. And this is how they verify that you’ve
passed away or become incapacitated and know to take action and
deliver them to the individuals whom you specify, the recipients,
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the heirs that you want to have access to those accounts. There are
a lot of different trigger options for these accounts. For instance,
some services - 'll name a few like Legacy Locker or Entrustit - ac-
tually require that your survivors provide a death certificate to
their office so they can then verify and then open your account.
Others require a secure pass code be entered that you might keep
with your will. And others that are perhaps a bit less secure rely
upon a group of verifiers, or say you might specify 10 people. And
when seven of them say yes, you know, John has passed away,
they’ll go ahead and release that information.

Mr. CARROLL: I think one of the things that you need to be
thinking about also is this is a lot of work to do to set up, and
some of these services actually try to provide you some value dur-
ing your life, not just try to make it easier for your heirs.

There’s a service called Datalnherit that actually has a way of secur-
ing and recalling your own passwords throughout your own life.
So every time you create a new account, you put the user name and
password in there real fast. And then in the event that your com-
puter burns down or, you know, your list gets lost or something
happens, you have the ability to recall all those usernames and
passwords so you don’t have to go back and struggle with it your-

self.

DAVIES: You also write about a company - I think it’s called Digi-
talEstateServices.com - that will get you into locked computers of
your loved ones who may have passed away and uncover, you
know, user names and passwords.

Mr. RAMONO: Yes, Dave. So Digital Estate Services was a com-
pany that we actually located very late during the process of writ-
ing the book, sort of towards the end, and we added it in because
they were taking a different view. So if you have someone who’s
passed away and you can—you might want to contact them after-
wards and ask for their services to help you gain access. And they
can do things like look for saved passwords in computers and dif-
ferent steps like that to try and get into these accounts.
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It is worth saying that you should respect that perhaps it wasn’t a
matter of failed planning on the part of the deceased, but perhaps
they wanted to keep some things private. And in those situations
where you are sort of retroactively trying to gain access to these
things, I would recommend, out of respect for the deceased, that
you are very careful in what you choose to do.

DAVIES: Like a digital locksmith, right?
Mr. CARROLL: Right.

Mr. RAMONO: Digital locksmith, that’s a great title for it.

DAVIES: There are also services that will deliver a posthumous
online message to folks? How does that work?

Mr. CARROLL: There’s a whole class of services we call posthu-
mous email that that will actually allow you, to before you die, go
in and craft emails to your loved ones or to anybody you really
want, and they would be sent out after this sort of trigger mecha-
nism goes off and be sent out to all the people in your distribu-
tion list or whoever you want to get them. This would effectively
allow you to, you know, either get the last word in on somebody
or tell people how much you love them.

[ think there’s so much grief at the end of the process, and people
start blaming themselves and there’s a lot of guilt. And I think
posthumous letters are a nice way to say, you know, don’t worry
about the last thing you said to me. You know, you’ve provided
me a lot of joy in my life, or whatever it is. And I think if these
posthumous email services have a really interesting way to do that.
And a lot of them are now allowing you to attach video and audio
clips to it so you can actually get a video from these people once
they’re gone.

DAVIES: And I guess there are sometimes that you would just as
soon see an account deleted. And I noticed that one company has
a feature called Account Incinerator.
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Mr. RAMONO: That’s right. Obviously, there are accounts that
people create during their life that they don’t want handed down
to their children or their spouse and they want to be permanently
gone. And there’s a company called Entrustit, and they’ve actually,
as part of their service, you can set up certain accounts that will
automatically get deleted once you’ve passed away.

DAVIES: You know, we’ve been talking a lot about pictures, e-
mails and other kinds of content. You know, more and more peo-
ple have financial information that they have online access to and
there are usernames and passwords that could really be valuable.
Do you include that kind of information in your digital inventory
and your instructions as well?

Mr. CARROLL: So it’s our recommendation that you, of course,
realize that anything that has sort of a financial matter should be
executed according to your legal will, as we like to call it, that pro-
vide a differentiation between your digital estate planning.

That said, there are a lot of accounts that allow you to both spend
money and make money online that only exist online. And I
would recommend that you take steps to - and store those pass-
words so that your executor has access to them. Let’s say for in-
stance, you might run an online business and need to provide your
business partner or even your spouse, who might technically in-
herit that business, with that information.

Or accounts like PayPal are really interesting because many of us
have our PayPal accounts linked to our checking accounts and it’s
very easy to transfer money out of those accounts. So it’s worth, as
we like to say, looking at it systematically, and thinking about,
well, so-and-so has access to this, then they might also have access
to this, and really thinking about worst-case scenario of what could
happen and sort of safeguarding yourself against that.

Mr. RAMONO: There’s also a lot of practical matters that we
really need to think about, such as online bill paying and mortgage
payment. I mean, if you have one person in your family that’s do-
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ing all the paying bills, which I know a lot of families do, if that
person passes away, the person left could be sitting there going,
how do I pay my mortgage? How do I keep my lights on? So all
those things are really important to pass on.

Another sort of related issue to what Evan said with PayPal is,
again, you have to remember that that email that you have is a key
to all of these financial accounts often as well. So potentially, an
heir or maybe even a person that you didn't want to be part of
your estate, if they can get access to your email, they can reset your
PayPal password, then that could basically give somebody unau-
thorized access to your checking account. So again, there are a lot
of sort of interconnected issues that we kind of have to think
about as we move forward.

DAVIES: You know, as I read the book, I became convinced that
there’s value to taking digital inheritance seriously. But I also real-
ize that just, 'm not going to do a lot of this stuff, just, you know,
kind of day-to-day, I'm just never going to get to a lot of it. What
are the simple things that somebody can do that are important? I
mean, if one were to sort of break i1t down to the most minimal
effort, what would you recommend?

Mr. CARROLL: I think I would immediately just say figure out
who you’d want to have your data or figure out who you would
want to have access to that and just have a conversation with them.
[ mean, a five-minute conversation. Say, listen, just so you know, I
put my passwords here and this is how I store them and I've got a
Flickr account and a, you know, a Vimeo account that I really care
about, just make sure you take care of those. I mean, that’s a two-
minute conversation that you can have with someone that can
make them aware of what to do after you're gone.

DAVIES: Evan Carroll, John Romano, thanks so much for speak-
ing with us.

Mr. RAMONO: Thank you very much.
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Mr. CARROLL: Thank you. It’s been a pleasure.

GROSS: Evan Carroll and John Romano spoke with FRESH AIR
contributor Dave Davies. Carroll and Romano have written a new
book called Your Digital Afterlife.
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Are You Experiencing
Technical Difficulties?

HelpContact is a FREE service to members of TUGNET only. The
following volunteers have offered to field questions with software and
hardware listed. Please be considerate of the volunteer you are
contacting. If you’d like to have your name added to the list, call
or e-mail the editor. Need help on a subject and there’s no name listed
for it? Try calling one of the SIG leaders.

DOS
Jim Burton
iimbo1928@pacbell.net Photoshop (and related products)
818-344-5300 Helaine Cummins

. helainebc@verizon.net
Hardware Installation 818 891-2568 or cell: 818 523-6650
Jay Cunnington
Jay@jayscomputershop.com Quickbooks Pro 5
www.jayscomputershop.com Rich Ki 1
818-362-8015 o e

sales@brakelathe.net

Internet Explorer
Jay Cunnington
(See Hardware Installation™)

Windows
Jay Cunnington
(See “Hardware Installation™)

Linux .
Bill Tracy Jim Burton
tracium@sbcglobal.net (See “DOS”)
818-618-8741
Word
Microsoft Publisher Marcie Green
Kay Winnert merci2mar@yahoo.com
lazydazy@winnert.com 818-594-1272
818-884-9441
WordPerfect
Outlook Express Marian Radcliffe
TUG2Marian@att.net

Jay Cunnington

(See “Hardware Installation”) .
Marcie Green

Print Artist (See “Word”)
im B
{ISI:; “Bfgsl},) Susan Kennedy

flamingfury@intergate.com
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DOOR PRIZE POLICY

Only members are eligible to win a door prize.
Members must also attend the full presentation
in order to qualify for that night’s drawing.
This is the arrangement that the vendors who
donate the door prizes expect and that is the
policy we will follow for all meetings. To reduce
the distraction of the seated audience and the
presenter, registration and the distribution of
name badges will cease at the start of the
presentation. Those members not yet registered,
but who are present at the start of the
presentation will be registered and given their
badges during the break. Members arriving
more than ten minutes after the presentation
began have not met the attendance requirement
and will not be eligible for the drawing.

Why Join TUGNET?

There are many reasons why you will
benefit from a TUGNET membership.
Here are a few of the most obvious:

Weekly Meetings where you'll see the
latest and greatest computer products
presented by well-known, as well as
lesser-known, industry representatives.

Special Pricing often offered only to
TUGNET members.

Door Prizes at the weekly meetings.

Other Special Offers that regularly

come to us .

Monthly Newsletter, Keywords,
delivered to your mail box.

Special Interest Groups on a variety
of subjects.

Help with computer-related problems,
both at the meetings and via our
“Help Contacts.”

Products that become yours when the
editor accepts your written review.

Late-breaking information and
offers e-mailed to members only.

Volunteer opportunity to help with
the many activities that keep
TUGNET a viable organization.

Is that enough? Okay, you’ll find a
membership application on Page 39 in
this newsletter!
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Sunday Monday Tuesday Wednesday Thursday Friday Saturday
1 2 3 1 5
Linux Today SIG Meeting
Basic Computing
(Media on request)
6 7 8 9 10 11 12
SIG Meeting: Nurture SIG Meeting Veteran’s Day
Real Estate & Connect Imaging
Investment
13 14 15 16 17 18 19
SIG Meeting: | Technology for SIG Meeting SIG Meeting Newsletter
Astronomy the Hearing Linux Web Design Deadline
Impaired Board Meeting
20 21 22 23 24 25 26
New Photo Thanksgiving
Presentation
27 28 29 30
Tech Talk All meetings begin at 7:00 p.m.




Page 39

www.tugnet.org

November 2011

PICI6 VO BIUSID ¥

ANULAY ATUNWWOD) 976¢ 00°61$ uonduosqng 191I[SMIN  00°0ZT$ S[8uIg reak-221y .
TANONL 00°0€T$ sasnodg 49 ploD  00°5L$ djis/pueqsny [enuuy
03 JUNOWE 3931107 00°001$ drgsioquay £ P[0 00°St$ drgsraquiay [enuuy

Elep) Lﬁa W10} SIy} uInjoalr um.mﬁ& ’ ’
2Imeudig

:JULI] 3SBI[J [rew-

P1e(

JIOM WOl :uoyq

p+ diz 9188 ‘L)
$SAIPPY

JuLIJ 3sBdJ
N 1SI1] swreN 28peq

‘W) O} oW} WOIf S[qe[IeAt 9WI0I9q JeY] SI9JJO ﬁwﬂuoaw 10] wﬁﬂﬁwgv 9 puUE Ia)39[Smau \ﬁﬂuﬁoa 93 SAI3DaI nmwﬁﬂ

=199l pua11e 01 Po[INuL 2q [[IM [ puelisiopun T JIOMIoN QSOHU nmhme oUJ ur Qﬂﬂmhwﬁﬁ.ﬁwe 10} Nﬁggm %Quuo& I

awepdn [ ] pesoway [ | moN[ ]
uonedsrjddy diysraquay LINONL




"S[[IH epeueln “pAlgd voqeq STIT1
‘uorfiAgq BpBURIL) JB S3UIJIIW Aepsan |,

I
T & m 1S _HIMOMSIVHO
| .
8 S} 2 a
< (@] P <
= M 2
4 E N
\J8_NOISSIN_OONVNy3d_NVS
/lL'V(
f/ 75 NOISSIN OQNVNEEd NVS AMS 8LL
Nz
X0d IHL o
zx&?ﬂ%u < h RHHH
SO TIgoN o 1S IdTvNid
. | szor smaver - | |3 ] [
ana L g
N J7¥S OL LON dVil
NOITIAVd H—
3ISVHO

VAVNVY¥O

GLEZ-VLZL6 VI ejuadsaig eq
*aAy Ajlunwwon 9z6¢

MHOMLIN dNOYY SHISN TH] (e



